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The Honorable Bobb)· JindnJ
 
Go\'ernor
 
State of Louisiana
 
Office of the Governor
 
P.O. Box 94004
 
Balon Rouge, LA 70804
 

I mn writing today on tllC heels of}'our August 19, 2009, lotler lO U.S. Commcrte Secretary 
Gary Locke tmd Sbara AntnoiT. bead ofthe U.S. International T~ Commiss~ where you 
asked the fcacml government to in\'Csti!.\£ltc whether foreign countries are unfnirl)' manipulating 
the shrimp industry's marketplace. I ,liS() understnnd that South Louisiana shrimpers have been 
on strikc for ncar)y a week and mooy of them have \n1\'ctcd to Baton Rouge to protest on the 
Capitol steps regarding historically lo\\' prices. Given Uu:: economic climote nationally, I can 
onl)' imagine the pressure you ore experiencing at the 51n1C level as you work to bring Louisiana 
back foU()'w;ng Hurricane K.at:rina~s catastrophic landfaJi just fOUf years ago.. 

By way ofbackground, MazzcUn Company is one ofthe largest S(,"afood companies in the United 
Slates. However, like so many in\'olved in Louisiana's fisheries, Mazzetta Company is not just 
our business; it is our family nmnc and our heritage. Although much has changed in the way 
seafood rCDchcs the American dinner t.ab~c OVCf tbe pasl hvcnt)'-two )'cars, the principles and 
\'3Iw~s that originnUy guided Maz.zctta CompDJl}' a.~ a small fnmily-o\\llcd business remain 
steadfast. Mudl of our success over the years can be attributed to our focus on one overriding 
mi.ssion; ensuring quality. We lake great pride in emplo),jng a hands·on approach in the 
production ofour products; from han'csting catch, throuSh processins. storagc:, transportation, 
and dclivcf)'. It is our belief that by being closely in\'ofyc.d in evet)' step of production we arc 
able to ensure the hIGhest standards and controls and ultimatel>' (}cliver 10 our customers a 
product ofunpamlleled quality. Indeed, our tnmsfonnntlon from 11 small fumi1y business to on-c 
oftlle top U.S. scnfood companies responsible for impon.ing over one hundred million pounds of 
seafood annually has been both humbling and extremely gratifying. Today Mnzzetta Company 
and its Scamazz® brand are widcl)t regarded as worldwide industry leaders. 

Although we deal primarily with imponcd scnfoo~ we made the decision about three years ago 
to become involved in the Louisiana shrimp industry and to drive an elTort to develop a product 
ofc.xccptionall)' high quality that could be marketed and sold all over the world. We arc no 
strangers to Loolsinna, and nJthougb labeled "scafood importersf

" we were able to build Iros( 
\\ilh some in the Louislana shrimp industry who recognized our genuine commitment to being 
part ofefforts aimed at hencrins tbe industry as a whole. Wc have made roughly eight trips to 
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U11: state, mct and worked with fenner and current AG Commissioners$ beads of the s(,.-a[oOO 
promotion and marketing boord, proccssors, shrimpers., and have been involved in dozens of 
conference calls over the past severnl }'Cars. We were intimately involved with the development 
of'Louisinnn-CcrtiflCd' standanis and made significnnt investments in time and doUars into 
harvesting metbodologies and processing facilities and protocols. I (ell you this because I wnnt 
you to know tbnt my letter todny isn't simply comins from a large importer who is offended 1'»' 
the demonization of imports as a basis for a fledgling domestic industry. Mazzcl1a Company 
understands full well the potential of Louisiana-Certified Shrimp nnd continues to have strong 
interest in an industry that is \\illing to change its ways 10 adapt to the changing marketplace RIld 

invc:st in itselfto (,he betterment of its product and brand. 

Respectfully Governor, the problems orthe Louisiana shrimp indUSlf)' do not rest with imports, 
or allcg:ntions ofunfair manipulation of the shrimp industry's marketplace. 1believe )'OU 

recognize (hnt. Mazzelta Company maintains a vcry' strong Washington, D.C. presence and ",'C 

followed your tim.c as a U.S. Congressman. There is no qucstion that you arc an extremely 
inte)figcnt and passionate person tbat generally can be expected to understand an issue fully and 
fonn his own opinion beyond the political rhetoric. 

In our view, there arc a number ofchallenges confronting the Louisiana shrimp industry. 
Briclly. the most cfficimt component of the fishet')' is the i skimmer homs', which prevent shrimp 
from funy maturing and reaching 11 Sil-C of real value. The shrimpers them~l\!CS resist c:hlln~e 

and proper handling protocols thnt wouW result in a much llighcr quality product, Lastly, the 
processing facilities are of very' low quality and are unwilling or unable to make the nccc~ry 

invcstment."i. There is no question thnt Louisiana shrimp hns a fantastic flavor profile, but the 
product is of Jow quality due to poor handling und over-soaking. These nrc areas where )'our 
dtrcct involvement and Leadership couk! make a major impact. 

With tbnt said, I would wCh:omc the opportunity (0 travel to Louisiana to talk with you in grcatCt' 
detail about Louisiana shrimp and the investment that Mazzctla Compan>' may be willing to 
consider with your direct leadership and invol"ement in the process. 

With respect to )'our immediate problems at the docks and low prices, these hisIOricall}' low 
prices nrc not the result of imports. They are the result of the "good '01 boys network" that exists 
in the shrimp indusU}f. iaking on these types of issues was a major part oryour plnlfonn in 
running. (or G<wemor. Your leadership here and willingness to make hard political decisions is 
again nc~ to bring about the changes you seek. Imported shrimp should not be considered 
a competing product for tllOSC in the Louisiana shrimp industry, By way ofexample. the "Wild 
Alaskan Salmon'" producers cnrc vet)' little about Chilean snlmon, and they certainly have no 
reason to wage public wars \...ith imported product. They produce an excellent product and 
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properly market it so consumers understand the difference and are largely willing to pay higher 
prices. Because louisiana has tbe challenges I've mentioned in harvesting. handling. and 
processing their prodl1ct, it becomes n race to the boltom an price with imported shrimp, and 
quite frankly Governor, it's a race that LowsiMtl s.hrimp will never win absent n tmdc barrier. 
Lowsiann shrimp is a niche product. You produce less than 5% of the shrimp consumed in the 
U.S. each )'cnr. The rationale behind getting higher prices should not be preventing any 
competition and thus selling lower qualit)· product for more money. Rather, I would submit thnt 
we focus on producing the highest possible qualit)' product and marketing it such tbnt it gmners 
the high prices you seck. Agni[4 Mazzena Company would like to be part or the rcronn 
neccssnry in this regard, but \'iew your direct leadership as esscnlhll. 

There is no question regnrding the nppcal of Louisiann seafood or the rich history and chann of 
New Orleans. ·l1tis translates to D fnntnstic opportunity to market Louisinnn products aU over the 
world, but on)' ifthose products meet the high standards and quality tbe market demands. 

I look. forward to hearing back from you Governort and again, would welcome an opportunity to 
sit down and discuss, above the rhetoric, the possibilities for investment and marketing of 
Louisiana seafood. 

TItank you tor your consideration and for the good work y-ou do on behalfof the people of 
Louisiana. 

Sincercl)', 
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